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The Daily Dish

Mixed Feelings
DOUGLAS HOLTZ-EAKIN | OCTOBER 28, 2026

AAF prides itself on centering its policy analysis on the magnitudes of problems. Numbers
are the currency of the D.C. realm, and getting the numbers is a high priority. So naturally,
Eakinomics’ eye was drawn to the headline, US Consumer Confidence Rises for First Time
in Four Months. Surely this would put a sharp empirical point on the amorphous issue of
voter anxiety over affordability. It did:

US consumer confidence unexpectedly rose in October for the first time in four months
on brighter views about the job market and business conditions.

The Conference Board’s gauge increased 7.5 points to 91.7, the highest since June,
data released Tuesday showed. The figure topped all projections in a Bloomberg survey
of economists. A measure of expectations for the next six months rose nearly 7 points
in October to 72.6, while a gauge of present conditions increased to the highest since
April.

This sounds like promising news about the health of the household sector. The only problem
is that Eakinomics recalled that another survey of consumer feelings – the University of
Michigan survey of consumer sentiment – had shown a drop over the same period to its
second-lowest reading. So, which is it? Up or down?

Granted, the two surveys are not identical. As the Bloomberg article notes:

The Conference Board’s confidence index generally focuses on labor market conditions,
whereas a separate metric of consumer sentiment from the University of Michigan
emphasizes views about personal finances and the cost of living.

https://nam12.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.bloomberg.com%2Fnews%2Farticles%2F2026-10-27%2Fus-consumer-confidence-increases-for-first-time-in-four-months%3Fsrnd%3Dphx-economics-v2&data=05%7C02%7Cawatson%40americanactionforum.org%7Cacc42031b5da4c9ac77908df34571082%7C5dd79fc8d04f4f11a6664446bb3f0f43%7C0%7C0%7C639287220673869714%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=h4u%2F30Q%2BQcmJeADChG9gX3Lpk60ZdckSMYLm0FlUyt0%3D&reserved=0
https://nam12.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.bloomberg.com%2Fnews%2Farticles%2F2026-10-27%2Fus-consumer-confidence-increases-for-first-time-in-four-months%3Fsrnd%3Dphx-economics-v2&data=05%7C02%7Cawatson%40americanactionforum.org%7Cacc42031b5da4c9ac77908df34571082%7C5dd79fc8d04f4f11a6664446bb3f0f43%7C0%7C0%7C639287220673869714%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=h4u%2F30Q%2BQcmJeADChG9gX3Lpk60ZdckSMYLm0FlUyt0%3D&reserved=0
https://nam12.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.sca.isr.umich.edu%2F&data=05%7C02%7Cawatson%40americanactionforum.org%7Cacc42031b5da4c9ac77908df34571082%7C5dd79fc8d04f4f11a6664446bb3f0f43%7C0%7C0%7C639287220673914393%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=WAmx4W79OuA1Xk6ZvxXos54Ex4tnH6lQsWZXnqy3DMk%3D&reserved=0
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This raises the question: Do these capture the same feelings? Fred Ashton came to the
rescue, analyzing the past 10 years of month-to-month changes shown in this picture. The
finding is that the correlation between the month-to-month change in the consumer
sentiment index and month-to-month change in consumer confidence is 0.55.

That is evidence – but really evidence of somewhat mixed feelings. When one goes up, the
other tends to go up as well (that’s the significance of a positive number). Keep in mind a
perfect positive correlation is 1.0; when one index rises, so does the other. If the correlation
is zero, then knowing one index when up provides no clue about the other. In this case,
knowing one index went up is a noisy indicator of the likely upward movement in the other.

One would think that feelings about personal finances would be closely related to feelings
about the labor market that is the source of most people’s income. But a frustrating reality
is that people are messy things, and data on their behavior are messier yet. The numbers
almost never line up and tell a simple, coherent story, so there is always the need for
additional data to flesh out the picture.

So, we wait for the next month to get greater clarity. Alas.

https://nam12.safelinks.protection.outlook.com/?url=https%3A%2F%2Fen.macromicro.me%2Fcharts%2F22%2Fconsumer-confidence&data=05%7C02%7Cawatson%40americanactionforum.org%7Cacc42031b5da4c9ac77908df34571082%7C5dd79fc8d04f4f11a6664446bb3f0f43%7C0%7C0%7C639287220673948533%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=GSbBMZq7FWV%2Bm2y7jtKYOmsg8IQHFlNbyH4Iewabm4E%3D&reserved=0

